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This course is a primer for those new to business applications of social media who want to 
understand the features and benefits of the main social networks, and how social media can 
help achieve marketing goals. 
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How to Use this Study Guide

This Study Guide will be your learning aid as you move through each of the six modules in the Social Media 
Marketing Certification. We’ve broken it down into three main components in order to help you absorb the material:

Overview: Provides an introduction to what you’ll be learning in the Course.

Course Notes: A summary of the key points and main takeaways from each unit.

Applying What You’ve Learned: Questions to help you think how you’d apply these lessons in your social media 
marketing plans.

Social Media Marketing Certification Overview

Fundamentals
Introduction to Social Media Marketing 
Optimizing Your Social Profiles

30 minutes

45 minutes

Strategy Social Media Strategy - from A to Z 45 minutes

Execution
Growing Your Online Community            
Content Marketing Fundamentals  
Social Advertising Fundamentals

30 minutes 
45 minutes 
30 minutes

Exam Social Media Marketing Certification Exam 60 multiple 
choice questions
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Introduction to Social Media 
Marketing
 Course 1 

Overview
In this course, you will learn how businesses and professionals can leverage multiple social networks and their 
millions of users. You’ll also discover who is using social media, and why it’s important for achieving business goals, 
This course will also introduce you to the most popular social networks used by businesses and how businesses 
and professionals engage on these social networks to accomplish their objectives.  

 
Course Notes
Introduction to Social Media Marketing
  
 Marketing Your Business

�� More than 90% of marketers use social media in their campaigns. 

�� Social media allows marketing departments to engage in two-way dialogue with their customers. 

�� Using social platforms, businesses can target niche markets and reach specific demographics. 

  
 Facebook

�� Facebook has become the largest social network in the world. 

�� More and more businesses are using Pages to maximize customer engagement. 

�� Facebook Pages can act as a hub for your customers, vendors and even employees to communicate 
with your business.  

 Twitter

�� Launched in 2006, Twitter is an open social network for exchanging short, real-time messages of 140 
characters or less.

�� Twitter is most popular with Millennials and young professionals. 

�� On Twitter, businesses can monitor customers for various insights.



INTRODUCTION TO SOCIAL MEDIA MARKETING 4

 
 LinkedIn

�� World’s largest professional network.

�� Students and recent college graduates make up LinkedIn’s fastest-growing demographic. 

�� Individuals can follow LinkedIn Company pages to stay up to date with new developments from 
companies they’re interested in.

�� HR teams can leverage LinkedIn’s vast network of professionals and sales teams can utilize LinkedIn to 
identify new leads.

  
 Instagram

�� Mobile social network where users post photos using their smartphone.

�� Founded in October of 2010, Instagram is highly popular with teens and adults between the ages of 18 
and 29.

�� Instagram is a fantastic medium for previewing or highlighting new products and services.

  
 YouTube

�� World’s largest video-sharing social network, and one of the top three websites worldwide. 

�� Founded in 2005 and acquired by Google in late 2006, Youtube videos are seen by over 1 billion 
unique visitors each month.

�� Once businesses have created a branded YouTube channel, they can start sharing content and 
interacting with viewers through comments, likes, or favourites, allowing them to build loyalty for their 
channel.

  
 Pinterest

�� Founded in March of 2010 and has become one of the top social networks. 

�� Pinterest has a large percentage of female users and users with highest household income, compared 
to other social networks. 

�� Pinterest allows individuals to organize images and videos into personalized visual collections, known 
as ‘pinboards’. 

 Tumblr

�� Tumblr combines the power of social sharing, with an easy to use blogging platform. 

�� Tumblr is most popular with teenagers, which presents a huge opportunity for brands to cultivate 
Tumblr users into early brand loyalists.

�� Brands can engage with the Tumblr community by liking and commenting on other blogs, and 
following the blogs of their fans.
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Applying What You’ve Learned
Twitter encourages users to follow and interact with different individuals and brands. What are two companies 
or brands you follow on Twitter and why? If you’ve retweeted them in the past, explain why you chose to share a 
particular piece of content. How can you apply these insights to your own social media marketing activities?

Provide 2 - 3 examples of Pinterest boards that you could create.  Now, think about which brands would influence 
each of those boards. Would you follow them and get value from their pins?

Suggestions for Further Reading
�� The Hootsuite Social Media Glossary - a comprehensive resource for learning about social media 

terminology. 

�� Why is Social Media Important?  7 Reasons You Can’t Ignore

�� 4 Parts of Social Media That Are Constantly Evolving (And How to Adapt)

�� Which Social Video Platform is Right for your Business

�� 8 Qualities of a Kick-Ass Social Media Team

Notes:

http://blog.hootsuite.com/social-media-managers-definitive-glossary-2014/#pagetop
http://blog.hootsuite.com/social-media-managers-definitive-glossary-2014/#pagetop
http://blog.hootsuite.com/why-is-social-media-important-for-business/
http://blog.hootsuite.com/4-parts-of-social-media-that-are-constantly-evolving-and-how-to-adapt/
http://blog.hootsuite.com/social-video-platforms/
http://blog.hootsuite.com/8-qualities-of-a-kick-ass-social-media-team/

